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2006 Annual Cable Price Survey
Supplemental Questions
(Save file under CUID name in Question 1)
Community and System

6-digit community unit identification (CUID) (same as Question 1 of initial survey)

Name of the community (Question 2 of original survey)

Name of cable system (Question 7 of original survey)

If you offer a family tier limited to "family-friendly" programming, answer Questions 4-15. If not, answer "no"

on Question 4 and skip to Question 16.

Family Tier

July 1, 2006

As of July 1, 2006, did you offer a family tier in this community? (yes or no)

If yes, answer questions 5-15 and complete the channel lineup, Columns B and C, in Section H. Questions 5-
15 refer to the price to receive the family tier. In addition, we ask for the price of the "limited" basic tier,
required to subscribe to the family tier, and the price to lease digital equipment, if necessary to subscribe to

the family tier.

Monthly price of limited basic tier (update Question 39 of original survey)

Price of family tier (do not include the price of the limited basic tier)

Total price for limited basic tier plus family tier ( 5+6, automatically calculated)

Is a digital converter required to receive this family tier? (yes or no)
If yes, is a digital converter included in the total price in Question 7? (yes or no)
If no, additional price to lease the 1st converter and remote control

To subscribe to the family tier, in addition to programming and equipment charges in
Questions 7 & 10, are any other video services charges required? (yes or no)
If yes, total of those charges that are included in Question 11

Brief description of those charges |

Number of cable subscribers in system area (update Question 22 of original survey)
Number of those subscribers in Question 14 that subscribe to the family tier

Receipts and Customers for Cable Services in System Area
Total gross receipts for the month from all residential customers purchasing cable services
Total number of residential customers purchasing cable services

Total gross receipts for the month from residential customers that only purchase video
services (exclude customers that also purchase cable Internet access and/or telephony)
Number of residential customers that only purchase video services

Total gross receipts for the month from residential customers that purchase both video
services and high-speed cable Internet access (exclude receipts from customers that
only purchase video services and/or telephony)

Number of residential customers that purchase both video services and cable Internet
access (exclude customers that only purchase video services and/or telephony)

Total gross receipts for the month from residential customers that purchase all three
services: video services, high-speed Internet access, and telephony (exclude receipts
from customers that only purchase video services and/or Internet access)

Total number of residential customers that purchase all three services: video services, high-
speed Internet access, and telephony (exclude customers that only purchase video services

January 2006

and/or Internet access)
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Total gross receipts for the month for pay-per-view and video-on-demand services for
residential customers

Total number of residential customers that made at least one pay-per-view or video-on-
demand purchase during the month

Package Prices
Price of limited basic plus expanded basic (update Question 41 of original survey)

Price of most-highly-subscribed cable and Internet package (double play)
Total number of video programming channels included in that package
Maximum downstream speed of the high-speed Internet access

Does price include one or more premium channels? (yes or no)

Does price include a converter and remote control? (yes or no)

Price of most-highly-subscribed cable, Internet, and telephony package (triple play)
Total number of video programming channels included in that package

Maximum downstream speed of the high-speed Internet access

Number of phone lines included in the package

Does price include one or more premium channels? (yes or no)

Does price include a converter and remote control? (yes or no)

Is the telephony service voice-over-Internet-protocol (VOIP)? (yes or no)

July 1, 2006

Name of most-highly-subscribed premium channel package |

Number of premium channels in the package
Price of this premium package

Networks Sold Individually
As of July 1, 2006, did you sell any networks on an individual basis? (yes or no)
If yes, complete Columns D and E in Section H of this questionnaire.

Commercial Leased Access

Pursuant to 45 USC 532, what is the maximum number of channels the system could be
required to make available for commercial leased access?

Pursuant to 47 CFR 76.970, what is the maximum commercial leased access rate the
system may charge for full-time channel placement on a tier that exceeds a subscriber
penetration rate of 50%7?

Cable Telephony/Voice Services and Internet Access Service

If your system has separate capacity dedicated to cable telephony/voice services, how
many MHz of cable capacity does it devote to cable telephony/voice services?

How many MHz of cable system capacity are devoted to cable Internet access? (include
both upstream and downstream)
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Network Information (July 1, 2006)

Instructions

Column B: Below, identify video programming services (networks) that must be purchased to subscribe to
the family tier by entering the number of networks next to the name, under column B, "Limited Basic & Other
Networks Required to Receive the Family Tier." These include networks on the "limited" basic tier (Question 5
above) and may include other tiers (Question 11) if required to receive the family tier.

For local broadcast; public, educational, and governmental (PEG) access; and commercial leased access, list
the total number of services, but do not individually list those broadcast stations or PEG and leased access
services. For example, if you carry 10 local broadcast stations, enter 10 under Column B in the row titled
"Local broadcast stations (total number)." If C-Span 2, for example, is carried on the limited basic tier, enter
"1" under Column B in the row titled "C-Span 2." Do not count premium and pay-per-view programming
services for which the subscriber would pay extra. Do not count music and other audio programming services.
If the name of a programming service is not listed below, enter the name and information in a blank row at the
end of the list.

Column C: Identify family-tier programming services in column C, "Family Tier," by indicating, for each video
programming service in the tier, the number of such services that are in the tier. For most networks carried,
the answer in Column C will be "1". However, for example, if you carry Disney Channel East and Disney
Channel West, the answer may be "2" in the row titled "Disney Channel." Do not count premium and pay-per-
view programming services for which the subscriber would pay extra. Do not count music and other audio
programming services. If a programming service is not listed, enter the name and information in a blank row
at the end of the list.

Column D: In reference to all networks whether or not part of the family tier, if a network channel is sold
individually enter the monthly price in column D, "Monthly Price for Networks Sold Individually." Include
premium networks if sold individually.

Column E: In reference to the networks identified in Column D as "Networks Sold Individually," enter the
number of system subscribers (from Question 14) that subscribe to each programming service.

A B o D E

Limited

Basic & Monthly Price

Other for Networks Subscribers for
Video Programming Service Networks | Family Tier Sold Networks Sold
Required to .. Individually
. Individually
Receive
Family Tier
Totals (automatically calculated) 0.0 0.0 - -—-
Local broadcast stations (total number)
PEG access (total number)
Commercial leased access (total number)
Networks . . Individual Subscribers for
A . Family Tier . Networks Sold
Required Network Price ..
Individually
3ABN
A&E
A&E on Demand
ABC Family

ABC News Now

Access TV Network

Accuweather

Across Media Network

Altin TV
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Altitude Sports & Entertainment

AmericanLife TV Ntk. (formerly GoodLife)

American Movie Classic (AMC)

America's Collectibles

America's Store

Animal Planet Network

Anime Network

Antenna 3

Arab Radio & Television (ART)

Arizona Capitol Television

Arizona News Channel

Arts & Entertainment ( see A&E) -mn - - —

AZN
Networks . . Individual Subscribers for
B . Family Tier . Networks Sold
Required Network Price ..
Individually
Bay News 9

Bay News 9 Espanol

Bay News 9 Weather Now

BBC America

BET

BET Gospel

BET Jazz

BET Movies channels

Biography Channel

Black Family Channel (formerly MBC)

Bloomberg Television

BlueHighways TV

Boomerang

Bravo

Buy TV

Buzztime

Networks Individual Subscribers for
Ca-Ch . Family Tier . Networks Sold
Required Network Price ..
Individually

C-Span 1

C-Span 2

C-Span 3

Cable Marketplace

Cable News 2

California Channel

Canal 24-Horas

Canal 52

Canal de Noticias NBC

Canal Sur (Chile TV)

Canales (total of all networks)

Capitol News 9

Caracol TV International

Cartoon Network

CASA

Casino & Gaming Television (CGTV)

Celtic Vision

Central Florida News Channel

Channel 4 San Diego

Charter Media

Charter Network

Charter Sports

ChicagoLand Television News (CLTV)

Chinese Central TV (CCTV)

Chinese Cinema

Chinese TV Network (CTN)

Church Channel, The

Cine Latino
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Cine Mexicano

Cinemax

Cinemax HD

Cinemax on Demand

Cinemax: @Max

Cinemax: 5StarMax

Cinemax: ActionMax

Cinemax: MoreMax

Cinemax: OuterMax

Cinemax: ThrillerMax

Cinemax: WMax

Classic Arts

Classifieds

CNBC

CNBC World

CNN

CNN Espanol

CNN Headline News

CNN International

CNN on Demand

College Sports Television (CSTV)

Colours TV

Comcast On Demand

Comcast News Networks

Comcast Spectacor

Comcast SportsNet

Comcast Sports HD

Comcast SportsNet Mid-Atlantic

Comcast SportsNet Chicago

Comcast SportsNet West

Comcast/Charter Sports Southeast

Comedy Channel

Connecticut Network (CTN)

Consumer TV

Country Music TV

Court TV

Cox Sports

Cross-Promotional Network

Current (Formerly NewsWorld International)

D

Networks
Required

Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

DayStar Television

Digtial local information

Discovery Channel

Discovery Espanol

Discovery HD Theater

Discovery Health

Discovery Home & Leisure

Discovery Kids

Discovery People

Discovery Science

Discovery Times

Discovery Travel

Discovery Wings (see Military Channel)

Discovery World

Disney Network

DMX (audio: do not report)

Do-It-Yourself (DIY)

E

Networks
Required

Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

E! Entertainment Television
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E! Style (see Style)

Ecumenical channel

Encore / Starz

Encore / Starz:

Black Starz!

Encore / Starz:

Action

Encore / Starz:

Comedy

Encore / Starz:

Drama

Encore / Starz:

Edge

Encore / Starz:

Kids & Family

Encore / Starz:

HD

Encore / Starz:

Love Stories

Encore / Starz:

Mystery

Encore / Starz:

Romance

Encore / Starz:

True Stories

Encore / Starz:

Westerns

Encore / Starz:

Starz Cinema

Encore / Starz:

Starz on Demand

Encore / Starz:

Starz Theatre

Encore / Starz:

Starz!

Encore / Starz

: WAM

Enlace USA

ESPN

ESPN Classics

ESPN Deportes

ESPN Full Court/Game Plan

ESPN HD

ESPNews

ESPN Pay-Per-View

ESPN2

Event TV (See TVN PPV)

EWTN (Eternal Word Television Network)

EWTN Espanol

F

Networks

Required Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

Family Channel (see ABC Family)

FamilyNet

Filipino Channel, The (TFC)

Fine Living

FIT TV (formerly Health Network)

FLIX

Florida Channel, The

Florida News Channel

Food Network

Fox College Sports Atlantic

Fox College Sports Central

Fox College Sports Pacific

Fox Movie Channel

Fox News Channel

Fox Soccer Channel

Fox Sports Americas

Fox Sports Espanol

Fox Sports Pay-Per-View

Fox Sports West

Fox Sports West 2

Fox Sports World

Fox Sports World en Espanol

Fox SportsNet Arizona

Fox SportsNet Bay Area

Fox SportsNet Chicago

Fox SportsNet Detroit

Fox SportsNet Florida

Fox SportsNet Midwest

Fox SportsNet New England
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Fox SportsNet New York

Fox SportsNet North

Fox SportsNet Northwest

Fox SportsNet Ohio

Fox SportsNet Pittsburgh

Fox SportsNet Rocky Mountain

Fox SportsNet South

Fox SportsNet Southwest

FUEL

FUSE

FX

FYI

Networks
Required

Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

G4/TechTV

Galavision

Game Show Network

Gavel to Gavel Alaska

Gavel to Gavel Massachusetts

GEMS Television

German TV

Gol TV

Golden Eagle Network

Golf Channel

GoodLife TV (see AmericanLife TV Network)

Gospel Music Television TV (GMTV)

Government Access TV (Indiana)

Grandes Documentales

Great American Country (GAC)

Gunthy-Rinkler TV

Gwinnett News & Entertainment

Hallmark Channel (Odyssey)

Hallmark Movie Channel

HBO

HBO 2

HBO Comedy

HBO Family

HBO HD

HBO Latino

HBO on Demand

HBO Plus

HBO Signature

HBO Zone

HDNet 1

HDNet 2

HDNet Movies

Headline News (see CNN Headline News)

Health Network (see FIT TV)

Helena Civic Television (HCTV)

HGTV

HGTV on Demand

History Channel

History Channel International

History en Espanol

HITN (Hispanic Info. & Telecom. Network)

Home and Garden TV (see HGTV)

Home Preview Channel

Home Shopping Network

HorseRacing TV (HRTV)

Hot Network
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Networks
Required

Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

iControl Channels

iLifeTV

Illinois Channel

InDemand (or In Demand) channels

Independent Film Channel (IFC)

Ind. Film Channel (IFC) Uncensored

Infinito

INHD

INHD2

Inland California TV Network (ICTV)

Inspiration

Inspirational Life

Inspirational Network

Interactive Optimum (iO)

Interfaith Channel

International Film Channel (IFC)

ITV

JCTV

Jewelry Channel

Kansas Public Telecom. Services (KPTS)

KET (Kentucky)

Knowledge TV

LaFamilia

Las Vegas 1

Latele Novela

Learning Channel, The (TLC)

Lifetime

Lifetime Movie Network

Lifetime Real Women

Lime

Local News on Cable (LNC)

LOGO

Louisiana Legislative Network

Networks
Required

Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

Madison Square Garden (see MSG)

Mag Rack

Major Broadcasting Cable ( see MBC)

Major League Baseball Extra Innings

Major League Soccer Direct Kick

Maijor League Sports Shootout

Marketplace

Maryland Public Broadcasting (MPB)

Mas! Arizona

MBC Network

MBC (Korean)

Media Services Legislative Counsel

Metro Sports

Metro Traffic and Weather

Metro TV

Michigan Government Television

Mid-South News Network

Military Channel (formerly Discovery Wings)

Minnesota House Television

Movie Channel, The (see TMC)

MoviePlex

MP (Music Positive) Network

MSG Network Channels

MSNBC
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MSNBC International

MTV

MTV2

MTV Espanol

MTV Hits

MTV Jams

Much Music (audio: do not report)

Mun

Mun2

Networks

Required Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

NASA

NASCAR in Car

National Geographic Channel

NBA League Pass (& WNBA LP)

NBA League Pass Preview

NBA TV

NBA.com

Nebraska Educational TV

Neighborhood News 12

New England Cable News

New England Sports Network

New Jersey Cable Telecom. Assn.

New York 1 (NY1)

New York State Assembly Radio TV

News 10 Now

News 12 channels

News 14 Carolina

News 24 Houston

News 8 Austin

News 9 San Antonio

News Now 53

News on One

NewsChannel 5+

NewsChannel 8

NewsWatch 15

NewsWorld International (See Current)

NFL Network

NHL Center Ice

Nick at Nite's TV Land (see TV Land)

Nick Too

Nickelodeon

Nickelodeon Gas (Games & Sports)

NickToon

NOAA Weather

NOGGIN

NorthWest Cable News

O-R

Networks

Required Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

Ohio Network, The

Ohio News Network

OnDemand (or On Demand)

OnDemand (or On Demand) Previews

OnScreen Guide

Oregon Public Affairs Network

Outdoor Channel

QOutdoor Life Network (OLN)

Ovation

Oxygen

Passtime Games

PAX TV (if not a local broadcast station)
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PBS (if not a local broadcast station)

PBS Kids Sprout

Pennsylvania Cable Network (PCN)

Pittsburgh Cable News

Playboy channel

Pleasure Network

Power TV Zhong Tian

Product Information Network

Puma TV (see TV Puma)

Q Television

QvcC

R News

Radio & TV Portugal Intl. (RTPI)

RAI (talian)

Reality Central Network

Regional News Network (RNN)

Religious

Remote Help

Resort Network

RFD TV (Rural America TV)

Rhode Island Capitol Television

Rhode Island News Channel

Rio de la Plata

Romance Classics

Russian TV Network (RTN)

S

Networks
Required

Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually

San Diego NewsChannel 15

SBN (Vietnamese)

Science Channel (see Discovery Science.)

Sci-Fi Channel

Shop at Home (Shopping Channel)

Shop NBC

Showtime

Showtime Beyond

Showtime Espanol

Showtime Extreme

Showtime Family

Showtime HD

Showtime Next

Showtime on Demand

Showtime Showcase

Showtime Too

Showtime Women

Sino TV

Sino Movies

Sneak Peek

SoapNet

Sopresa!

Speed Channel (Speedvision)

Spice

Spice 2

Spike

SportsChannel Florida

Sportsman Channel

Sprout (see PBS Kids Sprout)

Starz channels (see Encore / Starz)

Style

Sundance

Sunshine Network

Page 10 of 13




Federal Communications Commission

. Subscribers for
Networks R Individual
T . Family Tier . Networks Sold
Required Network Price ..
Individually

TBS

TechTV (see G4/TechTV)

Telefutura

Telemundo satellite feed

TEN

TEN Blue

TEN Blox

TEN Clips

Ten News 2

Tennis Channel

Texas Cable News

Texas House and Senate

The Football Network (TEN)

The Movie Channel (see TMC)

The Word (see Word Network)

Thirteen

Time Warner Cable HD

TMC 1

TMC 2

TMC Extra

TMC on Demand

TNT

TNT HD

TNT Plus

Toon Disney

Toon Disney Espanol

Total Living Network

Travel Channel

Tri-County 14

Trinity Broadcast Network (TBN)

Trio

Tri-State Media News

Turner Broadcast Service (see TBS)

Turner Classic Movie (TCM)

Turner Network Television (see TNT)

Turner South

TV Asia

TV Chile

TV Games Network

TV Guide Channel

TV Guide Interactive

TV Guide Sneak Prevue

TV Japan

TV Puma

TV One

TV Russia

TV Superstore

TV33

TV5 (French)

TVE International

TVLand

TVN pay-per-view and Event TV

TVU Christian Music Video

. Subscribers for
Networks . . Individual
u-z . Family Tier . Networks Sold
Required Network Price . .
Individually

Una Vez Mas

Universal HD

Univision (satellite feed)

UPN (satellite feed)
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USA Network

Utilisima

ValueVision

VH Uno

VHA1

VH1 Classic Rock

VH1 Country

VH1 Mega Hits

VH1 Soul

Video Rola

Washington Public Affairs Network. (TVW)

WB (Warner Brothers) Ntk. (satellite feed)

WE: Women's Entertainment

Wealth TV

Weather Channel

Weather Plus (NBC with local Crawler)

Weather Radar

Weatherscan

WGN Superstation (satellite feed)

Wisdom TV (see Lime)

Word Network (The Word)

WRNN New York (satellite feed)

XY. TV

YES Network

Zap2it

ZEE TV (South Asian)

Other channels (not listed above)

Networks

Required Family Tier

Individual
Network Price

Subscribers for
Networks Sold
Individually
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Notes

FCC NOTICE REQUIRED BY THE PAPERWORK REDUCTION ACT

We have estimated that each response to this collection of information will take, on average, 2 hours per response.
Our estimate includes the time to read the instructions, look through existing records, gather and maintain required
data, and actually complete and review the response. If you have any comments on this estimate, or on how we
can improve the collection and reduce the burden it causes you, please write to the Federal Communications
Commission, AMD-PERM, Paperwork Reduction Project (3060-0647), Washington, D.C. 20554. We will also
accept your comments via the Internet if you send them to cathy.wiliams@fcc.gov. Remember - you are not
required to respond to a collection of information sponsored by the Federal government, and the government may
not conduct or sponsor this collection, unless it displays a currently valid OMB control number or if we fail to
provide you with this notice. This collection has been assigned an OMB control number of 3060-0647.

THE FOREGOING NOTICE IS REQUIRED BY THE PAPERWORK REDUCTION ACT OF 1995, P.L. 104-13,
October 1, 1995, 44 U.S.C. 3507.
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